


Wildfire Targets Your
Marketing Message

Since 1991, Wildfire magazine has been entrenched in the
evolving concerns and issues surrounding the wildland
fire service. Wildland fires are the single-largest fire threat
to communities, and the urban interface is at the greatest
risk. Wildfire’s core readers——chiefs and officers—are
responsible for mitigating, managing and controlling these
urban interface fires.

Wildfire Subscriber
Demographics

Job Titles and Functions

s 90% of Wildfire’s subscribers are involved in purchases.

s Wildfire magazine is the official publication of the International E :

Association of Wildland Fire, and every member of the IAWWF — Of |Vjldfire subscribers
receives each issue of Wildfire magazine. are fl re Chl efS an d Oﬂ:l cers

s Wildfire readers take action: As a result of seeing an ad in

Wildfire magazine, 60% visited an advertiser’s Website, Wildfire Mag.com
29% contacted an advertiser directly and 44.5% E 1 - Pl - Si
recommended or purchased an advertised product. xciusive atinum Site

Sponsorship

WildfireMag.com is visited regularly by leaders from the
° ° ° ° wildland fire service who are looking for targeted information
2010 Wildland Fire Statistics and news. The site is also visited by FIRE CHIEF magazine

s Number of fires: 71,791 subscribers who are looking to enhance their knowledge of

s 10 year average number of fires: 65,990
s 10 year average acres burned: 6,517,477

(Source: Publisher’'s own data)

Be the EXCLUSIVE platinum sponsor on WildfireMag.com,
and receive leaderboard (1), boombox (2) and square (3)
(Source: National Interagency Fire Center) ad placements on every page throughout the site — the
home page, every one-stop AND the Wildfire Online Buyer’s
Guide. Your exclusive sponsorship on WildfireMag.com
your company maximize its marketing message and
key chiefs and officers to your Website.

ou receive EXCLUSIVE sponsorship placement in

bf the six Wildfire I1ssue Alert enewsletters in 2012.
exclusive placements put your message directly in

bf Wildfire magazine subscribers when they are looking
b latest news and information!

onth
al pricing for regular advertisers may apply.
ct your sales rep for more information.



2012
- Editorial Calendar

ADVERTISER
EQUIPMENT BONUS BONUS AD MATERIALS
FEATURE TOPICS FOCUS OPPORTUNITIES DISTRIBUTION RESERVATIONS | DEADLINE
JAN/FEB Urban Structure Triage Protective Wildfire Express International Wireless  11/17/11 11/23/11
Interface . i Gear (PPE) E-newsletter Communications
Community Wildfire Expo (IWCE)
Protection Planning P
MAR/APR Structure Mapping Nozzles Wildfire Express ~ Wildland Urban 1/5/12 1/12/12
Protection Wildland E-newsletter Interface (IACF)
Apparatus FDIC
IAWF 11th Wildland
Fire Safety Summit
MAY/JUN Aviation Communications Foams, Wildfire Express  Harrisburg Fire Expo  3/1/12 3/8/12
Pack Round-u Gels and E-newsletter
P Retardants
JUL/AUG Operations Gels & Foams Skid Units/ Wildfire Express ~ APCO 5/7/12 5/14/12
Brush Trucks Slip-Ons E-newsletter ARG Fire Rescue
International
SEP/OCT Apparatus Water Supply Hand Tools Wildfire Express 7/9/12 7/16/12
Protective Clothing B newsigttey
Round-up
NOV/DEC Aircraft Operations  Wildland Wildfire Express 9/4/12 9/11/12
Packs E-newsletter
Structure
Protection
N:lal:] FC_Wildfire Express_ Wildfire Express for June
Bonus Exposure for | | ? T A b | Fanda pEeA0n, oM e/ Bnechl  wild®ie_axgeer = -

Print Advertisers

Increase traffic to your Website! Advertisers in Wildfire
magazine can be featured for FREE in the Wildfire Express
e-mail newsletter. It is e-mailed directly to 20,000 Wildfire
magazine and FIRE CHIEF magazine subscribers every other
month. This product-focused e-newsletter includes an image

m
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of your product, 75-word description and your Website link.
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Penton Marketing Services

Penton Marketing Services offers a full range of content solutions, digital services and lead nurturing
and qualifying services that leverage our deep industry knowledge and customer relationships.

We work closely with clients to analyze
their business needs and develop
strategic marketing solutions to realize
their goals.

e Research

e | ead Generation

e | ead Nurturing & Scoring

e \Website Development

e Social Media eListening

e Search Engine Optimization

¢ Paid Search Engine Marketing
e Mobile

¢ \Video

Educate your customers and
establish thought leadership.

One of the largest challenges facing
marketers is producing content that
engages. As content experts we

can help you establish authority with
credible content that provides valuable
information to prospects and customers.
Generate leads, and send sales-
ready opportunities to your teams
—as they develop!

Our Lead Lifecycling program
accelerates leads through the sales
funnel, by giving prospects the
information they need to make a buying
decision. All with minimal input from you!
Drive Traffic to Your Website

with our Search Engine Optimization
and Pay Per Click programs.

Don’t leave buyers behind. Reach
prospects at the moment of relevance.
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Webinars

Your position in search engine results,
whether paid or natural, will make the
difference in whether a prospect buys
from you or your competitor. Let’s
make sure they find you.

Inform Your Customers

with Websites and Mobile Apps
that Perform to Your Online

Marketing Goals.

We work in partnership with our clients
to understand your marketing strategy
and use leading technology and best
practices to build a site that performs.
Amp up Your Marketing Strategy

with our Research and Audit
Products Designed to Give you

Insight and Direction.

Our audit and research products are
designed to inform on whether your
marketing and business strategies are in
line with what the marketplace wants.

With expertise across 17 industries, Penton Media brands are recognized independent authorities in
the markets they serve. Penton knows business, and knows how to create and disseminate the vital
content that helps businesses succeed.
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Search Engine Marketing Websites

Mobile
Apps
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Custom Research  Polling Trade Research Social Media Search Engine
eListening Optimization

Contact your sales representative today to learn more! PENTONMARKETINGSERVICES.COM




Advertising Rates 2012
1x 3x 6x

Inside Front Cover ~ $1,495  $1,420 $1,320
Inside Back Cover ~ $1,495  $1,420 $1,320
Back Cover $1,750  $1,630 $1,565
Full Page $1,180  $1,150 $1,090
2/3 Page $1,025  $965  $800

1/2 Page (Island) $875 $800 $750
1/2 Page (Horizontal)  $805 $735  $665

1/3 Page $635 $580  $520
1/4 Page $490 $420  $360
*All rates are gross.
Sizes
Width Depth

1 Page (Bleed) 8" X 11"
2/3 Page 45" x 975"
1/2 Page (Island) 45" x 7.37%"
1/2 Page (Horizontal) 725" x 475"
1/3 Page 2125" x 975"
1/4 Page 3.375" x 475"

Trim Size: 7.75" x 10.75"
Binding Method: Saddle Stitch

Frequency & Closing Dates

Published bimonthly. See editorial calendar for closing
dates. Cancellations and/or changes are not accepted after
closing date.

Requirements

PDF FORMAT: Advertisers are encouraged to submit PDF
and PDF/X1-A files provided they are prepared for press-
optimized printing in CMYK with fonts embedded. For an
Acrobat Distiller job-options file and more information

on creating acceptable PDF files, visit www.pentonads
.com. Please note: PDF files lack the ability to be edited or
altered (e.g., phone number, address, etc.).

PREFERRED APPLICATIONS: Ad layouts should be
created using Adobe InDesign®, QuarkXPress™ or Adobe
Pagemaker®, If submitting application files, provide all
supporting graphics and fonts.

PROOFS: We minimally require a text and element proof to
assist in preflighting digital ad files. For critical color match
we require a digital halftone proof (e.g., Kodak Approval,
DuPont Digital Waterproof, Fuiji FirstProof, etc.). Please note:
Accurate color reproduction cannot be guaranteed without
an accompanying SWOP-certified proof.

PHOTO ELEMENTS: 300 dpi, actual size; CMYK color
model; TIF or EPS format; no JPEG compression.

LINE ART/TEXT: 600 dpi minimum; CMYK color model; EPS
or TIF format with color preview. In Photoshop, black text
should be created in black channel only to avoid registration
problems.

COLOR TONE VALUES: To avoid over-saturation of ink, the
total combined value of CMYK colors should not exceed
300% (e.g., C=100, M=100, Y=50, K=50). Any one color
with a required value over 85% should be made solid.

COLOR MODE: Ads should be converted to CMYK prior to
submission as color shifts may occur. Ads received in RGB
color will be converted to CMYK.

FONTS: When submitting application files, include screen
and printer fonts. On illustrations it is recommended to
convert text to outline; however, outlined text cannot be
altered.

LETTERING: Reproduce all reverse lettering with a minimum
of colors. Type smaller than 8 point with fine serifs should
be avoided.

MEDIA: Mac or PC CD, DVD or USB drive.

For complete guidelines and file delivery information, visit
www.pentonads.com.

Shipping Instructions

Space orders, insertion instructions, negatives or digital files,

correspondence, proofs and copy should be addressed to:
Shaun Kelly, Wildfire Magazine Ad Production Coordinator.
See contact info below.

Terms of Sale

TERMS OF SALE: Net 30 days from the date of the invoice.

SEQUENTIAL LIABILITY: Advertiser and advertising
agency are jointly and severally liable for payment. Wildfire
magazine will not release any advertising agency from
liability even if a sequential liability clause is included in
contract, insertion order, purchase order, etc.

AGENCY COMMISSION: Agency commissions are payable
provided that the account is paid within our stated terms
of sale.

SHORT RATE PROTECTION: Advertisers will be hilled for
lost frequency discounts if, within @ 12-month period from
date of the first insertion, they do not use the amount of
space, which their billing rate was based.

Contract and Copy Regulations

The Publisher reserves the right to reject any and all
advertising that is not in keeping with the publication’s
standards, policies and practices. All agreements are
subject to change due to strikes, fire, floods and other
contingencies beyond the publisher’s control. Advertisers
and/or their agencies agree to indemnify the publisher
against all expenses of any nature that may incur through
the unauthorized use of names or pictures appearing in
advertising copy, also, if any copyright infringements occur
or if any copyright laws are violated.

Advertising Contacts

J. Andrew Van Sciver, FF/EMT
National Sales Manager

P: 312-840-8461

F: 913-967-7196
Andy@FireChief.com

Richard Gluth, FF/EMT-IT
Sales: East Coast and WI
Regional Sales Manager
P: 262-245-1814
F:913-514-3710
Rich@FireChief.com

Greg Toritto

Managing Director, Fire Chief
Publications & Wireless Group
P: 312-840-8469

F: 913-514-6568

Greg. Toritto@Penton.com

Publishing Offices

Gregg Herring

Market Leader
Gregg.Herring@Penton.com
P: 770-618-0333

Janet Wilmoth
Editorial Director

P: 312-840-8410
Janet@FireChief.com

Beverly Beckert

Editor

P: 216-931-9836
Beverly.Beckert@Penton.com

Carol Yachanin

Program Manager

P: 216-931-9934
Carol.Yachanin@Penton.com

Wildfire Magazine
330 N. Wabash
Suite 2300
Chicago, IL 60611

Production Contacts
Shaun Kelly
Shaun.Kelly@Penton.com
P:913-967-1829

F: 913-981-5657

Wildfire Magazine

Ad Production

9800 Metcalf Avenue
Overland Park, KS 66212




